HERSHEY'S 2009 Media Flowchart
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Target - Adults 18-34 (Milk/Almond) During the year, 95% of all adults 18-34 will see a Hershey's ad an average of 29.7 times with 91% of the target seeing the ads 3 or more times. We will deliver over 1.8 Billion impressions!
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Pubs: Elle, In-Style, Entertainment Weekly, US Weekly, Cooking Light, Parents,
Health, BH&G, Family Circle, Ladies Home Journal
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Target - Woman 25-49 During the year, 95% of all women 25-49 will see a Kisses ad an average of 39 times with 93% of the target seeing the ads 3 or more times. We will deliver over 1.9 Billion impressions!
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Target - Women 25-49 During the year, 91% of all women 25-49 will see a Bliss ad an average of 33.5 times with 84% of the target seeing the ads 3 or more times. We will deliver over 1.7 Billion impressions!
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Pubs: Elle, People, US Weekly, Rachel Ray, Parents, Family Circle, Real
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Target - Adults 18-34/ During the year, 95% of all adults 18-34 will see a Reese ad an average of 34.8 times with 90% of the target seeing the ads 3 or more times. We will deliver over 2.2 Billion impressions!
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Pubs: Ebony, Cosmo, Elle, People, Entertainment Weekly, Men's Health,
Shape, Sports lllustrated, Redbook
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Target - Adults 18-49 During the year, 33% of all adults 18-49 will hear a Kit Kat ad an average of 23.5 times with 24% of the hearing the ads 3 or more times. We will deliver over 1 Billion impressions!
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Target - Women 25-49 During the Easter flight, 74% of all women 25-49 will see a Cadbury ad an average of 5.4 times with 46% of the target seeing the ad 3 or more times. We will deliver over 200 million impressions!
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Target - Women 25-54 During the year, 88% of all women 25-54 will see or hear a Twizzlers ad an average of 20 times with 76% of the target seeing the ads 3 or more times. We will deliver over 1.3 Billion impressions!

Note: Timing is subject to change



